
What are the top things business owners need to know before 

purchasing a new website? 
 

Purpose: Clearly define the purpose of the website and how it will help the business achieve its goals. 

Target audience: Understand the target audience and their needs, so the website can be designed to 

appeal to them. 

Branding: Ensure that the website aligns with the overall branding and messaging of the business. 

Functionality: Determine the necessary functionality of the website, such as e-commerce capabilities, 

lead generation forms, or appointment scheduling. 

Design: Consider the design of the website, including layout, color scheme, and user experience. 

Search Engine Optimization: Consider how the website will be optimized for search engines to improve 

visibility and drive traffic. 

Maintenance and Updates: Plan for ongoing maintenance and updates to keep the website up-to-date 

and secure. 

Budget: Set a budget for the website development and ensure that the chosen solution is cost-effective. 

Timelines: Set a realistic timeline for the website development and launch. 

Support: Ensure that the website development company or agency provides adequate support during 

and after the launch of the website. 

 

 

Defining the Purpose of a Website for Your Business 
Before purchasing a new website for your business, it's important to clearly define the purpose of the 

website and how it will help your business achieve its goals. This will ensure that your website is tailored 

to meet the specific needs of your business and that it's an effective tool for driving growth and success. 

 

For example, let's say your business sells handmade jewelry. The purpose of your website could be to 

increase online sales of your jewelry by showcasing your products and making it easy for customers to 

purchase them. To achieve this goal, your website should have a clear and easy-to-navigate online store, 

high-quality product images, and secure checkout capabilities. 

 



Understanding Your Target Audience 
When purchasing a new website for your business, it's important to understand the target audience and 

their needs. This will ensure that your website is designed to appeal to them and that it effectively 

reaches and resonates with your desired customer base. 

 

For example, let's say your target audience is young, trendy, and tech-savvy. Your website should have a 

modern and visually appealing design, with a layout that is easy to navigate on mobile devices. 

Additionally, you could include features such as social media integration, interactive elements, and a 

blog to cater to their interest. 

 

Aligning Your Website with Your Brand 
Your website is often the first point of contact for potential customers, so it's important to ensure that it 

aligns with your overall branding and messaging. This will help to create a consistent and professional 

image for your business, and it will make it easier for customers to recognize and remember your brand. 

 

For example, let's say your business has a minimalist and elegant brand aesthetic. Your website should 

reflect this aesthetic with a clean and simple design, using a limited color palette and high-quality 

imagery. Additionally, your website's messaging should be clear and concise, reflecting the elegance of 

your brand. 

 

Identifying the Functionality Your Website Needs 
When purchasing a new website for your business, it's important to determine the necessary 

functionality that it needs. This will ensure that your website is able to effectively support and drive the 

growth of your business. 

 

For example, let's say your business is a service-based business that needs to schedule appointments 

with clients. Your website should have a feature for clients to easily book appointments, with the option 

to select a date and time that works for them. Additionally, you could include a feature for clients to 

easily pay their deposit or full payment for the service. 

 

Designing an Effective Website 
Design is an important aspect of any website, as it can greatly impact the user experience and the 

effectiveness of the website. When purchasing a new website for your business, it's important to 

consider the design, layout, and user experience. 

 



For example, let's say your business is a restaurant. Your website should have a design that is visually 

appealing and easy to navigate, with a layout that makes it easy for customers to find the information 

they need. You could include a menu, location, and hours of operation prominently on the homepage. 

Additionally, you could include high-quality images of your food to entice potential customers. 

 

Optimizing Your Website for Search Engines 
Search engine optimization (SEO) is the process of improving the visibility and ranking of a website on 

search engine results pages (SERPs). When purchasing a new website for your business, it's important to 

consider how it will be optimized for search engines, in order to improve visibility and drive traffic to 

your website. 

 

For example, let's say your business is a local coffee shop. You could optimize your website for search 

engines by including keywords relevant to your business, such as "coffee shop" and "local coffee shop," 

throughout the website's content and meta tags. Additionally, you could include high-quality images, 

videos, and customer reviews to increase engagement and drive more traffic to your website. 

 

Planning for Ongoing Maintenance and Updates 
A website is not a one-time purchase, it requires ongoing maintenance and updates to ensure it remains 

up-to-date and secure. When purchasing a new website for your business, it's important to plan for 

ongoing maintenance and updates. This will help to ensure that your website remains effective and 

secure. 

 

For example, you could schedule regular updates to the website's content and design, as well as 

schedule regular backups of the website's data. Additionally, you could ensure that the website is 

regularly checked for security vulnerabilities, and that any issues are promptly addressed. 

 

Setting a Budget for Website Development 
When purchasing a new website for your business, it's important to set a budget for the website 

development and ensure that the chosen solution is cost-effective. This will help to ensure that your 

website is an effective investment for your business and that it does not become a financial burden. 

 

For example, let's say your budget for website development is $10,000. You could consider using a 

website builder or pre-designed templates to keep costs low, while still ensuring that the website meets 

your business's needs. Additionally, you could consider using a content management system (CMS) that 

is easy to use and allows you to make updates to your website without needing to hire a developer. 

 



Establishing Realistic Timelines 
When purchasing a new website for your business, it's important to establish a realistic timeline for the 

website development and launch. This will help to ensure that the website is launched in a timely 

manner and that it meets the needs of your business. 

 

For example, let's say the website development process will take a total of three months. You could set 

a timeline that includes milestones for the completion of key stages of the development process, such as 

design, development, and testing. Additionally, you could set a launch date that allows for any necessary 

final adjustments to be made before the website goes live. 

 

Ensuring Adequate Support 
When purchasing a new website for your business, it's important to ensure that the website 

development company or agency provides adequate support during and after the launch of the website. 

This will help to ensure that any issues are promptly addressed and that your website remains effective 

and secure. 

 

For example, you could ensure that the website development company or agency provides a warranty 

or guarantee for the website, covering any issues that may arise within a certain period of time after 

launch. Additionally, you could request regular check-ins and updates from the development team to 

ensure that your website remains effective and secure. 

 

In Conclusion 
Are you tired of having an outdated website that doesn't effectively drive business growth? It's time to 

invest in a new website that is tailored to meet the specific needs of your business and drive success. 

But before you take the plunge, it's important to know the key considerations that will make or break 

your website. 

 

From understanding your target audience to ensuring ongoing maintenance and updates, our top 10 tips 

will guide you through the process of purchasing a new website. Don't let a subpar website hold your 

business back any longer. Take action now to boost your online presence and drive growth for your 

business. 


